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MARKETING SOCIETY STAR AWARDS 2015 



Objectives: 
 
Å5ǊƛǾŜ ŀǿŀǊŜƴŜǎǎ ŀƴŘ ƛƴǘŜǊŜǎǘ ƛƴ ǘƘŜ ŎƻǳƴǘǊȅΩǎ ƎƻƭŦ ǘƻǳǊƛǎƳ ǇǊƻŘǳŎǘ ǘƘǊƻǳƎƘ ŀ ǊŜŀŎƘ ƻŦ 

2m and generate 25k web visits. 
 

ÅSupport the brand position of Scotland, the Home of Golf , aiming to enhance an 
already high brand reputation by an additional 1% 
 

ÅEnsure a lasting legacy for Scotland by contributing 4k new contactable names to the 
customer relationship programme, through 12k competition entries. 

OBJECTIVES 

Tourism is one of the top 5 sectors of the Scottish economy ς its health is 
vital to the commercial success of the country.  VisitScotland, a public sector 
organisation, is charged with this task.  
 
As the national tourism organisation for Scotland its primary role is to 
maximise the economic benefit of tourism through hosting major events, 
increasing bookings of day trips, overnight stays, short breaks; and 
encouraging spend from visitors and locals. 
 
The hosting of The 2014 Ryder Cup gave VisitScotland a fantastic opportunity 
ǘƻ Ǉƻǎƛǘƛƻƴ {ŎƻǘƭŀƴŘ ŀǎ ǘƘŜ ǿƻǊƭŘΩǎ ƴǳƳōŜǊ ƻƴŜ ƎƻƭŦƛƴƎ ŘŜǎǘƛƴŀǘƛƻƴ ŀƴŘ 
reinforce Scotland, the Home of Golf.  VisitScotland wanted to go further and 
build a legacy for years to come and embarked on a fantastic media 
partnership with Sky Sports in the summer approaching the tournament. 



TARGET AUDIENCE 

 
The target audience was obviously golfers but these were prioritised 
into the following: 
 
ÅGolf Tourists ς intimate groups, all about great value, quality 

experiences in a destination 
ÅActivity Golfers ς intimate groups and families, about beautiful 

environment with good value golf and other things to see and do. 
  


